
THE CHANGING FACE OF AMERICA
A NEW AMERICAN DREAM

U.S. HOUSE SIZE VS FAMILY SIZE
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TINY HOUSE MOVEMENT
RETHINKING THE SINGLE FAMILY HOME

BRINGING THE TINY LIFE TO RALEIGH
SMALLER, SMARTER SOLUTIONS

RALEIGH RESIDENTIAL GROWTH 
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2010 POPULATION BY AGE 
RALEIGH, NC
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2014 POPULATION BY AGE 
RALEIGH, NC
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BETWEEN 2010 AND 2014 , RALEIGH HAS CONTINUOUSLY 
ATTRACTED MANY YOUNG PROFESSIONALS TO THE CITY
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THE CHANGING FACE OF RALEIGH
INNOVATION WITHIN THE COMMUNITY

                          

     

     

                                  
       
     

      
      
      

10 BEST MARKETS FOR SMALL 
BUSINESSES 

2013

1. AUSTIN
2. OKLAHOMA CITY

3. DENVER
4. RALEIGH

5. SALT LAKE CITY
6. DURHAM
7. SEATTLE

8. HOUSTON
9. NEW YORK CITY

PEOPLE ARE MARRYING LATER 

FAMILIES ARE GETTING SMALLER 

PEOPLE ARE MORE MOBILE

DOMESTIC VALUES HAVE CHANGED SINCE THE 1950’s 

PEOPLE ARE MARRYING AND STARTING FAMILIES LATER. CULTURAL ROLES
HAVE ALSO CHANGED. STAY AT HOME DADS ARE INCREASING

 

FAMILIES ARE GETTING SMALLER WITH MORE COUPLES  WITH NO OR FEWER CHILDREN.
 
MOST SINGLE-FAMILY HOUSES ARE LARGER THAN WHAT THE AVERAGE  -

HOUSE SIZES AROUND THE WORLD

2013 AMERICA’S POPOULATION 317,255,940

POPOULATION THAT MOVED
ACROSS STATES

39,656,992

POPOULATION THAT MOVED
LOCALLY

13,218,997

INNOVATION

SUSTAINABILITY

COMMUNITY

SIMPLICITY

AVERAGE HOME OWNERS THAT OWN THEIR HOME65%TINY HOUSE OWNERS OWN THEIR HOME78%

$270,000 

AVERAGE COST TO BUILD  SINGLE FAMILY HOME

$45,000 

AVERAGE COST TO BUILD TINY HOUSE

68% TINY HOUSE OWNERS HAVE NO MORTGAGE       AVERAGE HOMEOWNERS HAVE NO MORTGAGE29%

HOW TYPICAL AMERICAN FAMILIES
SPEND THEIR INCOME 

LOW-INCOME HOUSEHOLD MID-INCOME HOUSEHOLD WEALTHY-INCOME HOUSEHOLD
AVERAGE INCOME $17,563 AVERAGE INCOME $63,685 AVERAGE INCOME $247,261
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HOW CAN WE CHALLENGE OURSELVES AND OUR LIFESTYLES IN ORDER 
TO MINIMIZE OUR IMPACT ON THE ENVIRONMENT?

HOW CAN WE LEARN TO LIVE MORE SUSTAINABLY THROUGH LIVING SMALLER?

THIS IS NOT ABOUT HOW SMALL WE CAN GO, IT IS ABOUT CHANGING 
THE WAY WE LIVE BECAUSE THE WORLD HAS CHANGED, AS WELL AS 
OUR UNDERSTANDING OF THE IMPACT WE MAKE ON IT. 
THERE IS A NEED OF CHANGE IN THE WAY WE LIVE OUR LIVES.

TINY HOUSES MORE ALIGNED WITH AMERICA’S READJUSTED IDEALS

THEY REQUIRE LESS MAINTENANCE, SO THERE IS MORE TIME FOR YOU AND LESS HOUSING EXPENSES.

 WHAT KIND OF LIFE DO YOU WANT TO BUILD FOR YOURSELF?

GOOGLE SEARCHES: TINY HOUSES + BACKYARD COTTAGES
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1 AVERAGE U.S. HOUSE 19 TINY HOUSES!
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TINY HOUSE AVERAGE AMERICAN HOUSE

GOOGLE TRENDS : TINY HOUSES + BACKYARD COTTAGES
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RALEIGH AVERAGE COMMUTE TIME
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Raleigh Population Growth 1900-2009

US Census Bureau, Raleigh Department of CIty Planning
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HOW BACKYARD COTTAGES CAN ADDRESS THE MAIN ISSUES IN THE
RALEIGH 2030 COMPREHENSIVE PLAN

ECONOMIC PROSPERITY + EQUITY
 BACKYARD COTTAGES CAN PROVIDE AFFORDABLE HOUSING OPTIONS FOR CENTRAL
 CITY LOCATIONS. 

EXPANDING HOUSING CHOICES
 BACKYARD COTTAGES ALLOW MORE OPTIONS FOR A GREATER DIVERSITY OF CITIZENS

SUSTAINABLE DEVELOPMENT
 BACKYARD COTTAGES OFFER A MORE SUSTAINABLE LIFESTYLE AND REDUCE 
 EMISSIONS

GROWING SUCCESSFUL NEIGHBORHOODS + COMMUNITY
 BACKYARD COTTAGES ARE SMALL AND DECREASE PRIVATE SPACE PER CAPITA AND 
 THEREFORE SERVE TO ACTIVATE SHARED PUBLIC SPACE IN THE CITY

COORDINATING LAND USE + TRANSPORTATION
 BACKYARD COTTAGES PROVIDE A SCATTERED SITE MEANS OF INCREASING DENSITY 

WHICH  SUPPORTS GOOD PUBLIC TRANSPORTATION 

MANAGING OUR GROWTH
 BY COMBATTING SPRAWL AND INCREASING DENSITY, BACKYARD COTTAGES 
 ALIGN WITH SMART GROWTH STRATEGIES

AMERICAN FAMILY NEEDS RESULTING IN UNNECCESSARY HOUSING BURDENS.

FAMILIES AND YOUNG PROFESSIONALS  HAVE BECOME 
MORE MOBILE, MOVING FREQUENTLY FOR JOBS AND AND CULTURAL 
INTERESTS.

MORTGAGES AND HOMEOWNERSHIP LIMITS THE ABILTY TO MOVE EASILY.

HOUSING COSTS IN THE CITY HAVE PRICED OUT MANY, 
FORCING THEM  TO FIND CHEAPER HOUSING IN THE SUBURBS.

THIS RESULTS IN INCREASED COMMUTING AND 
DISCONNECTION FROM THE BENEFITS OF THE CITY THEY 
DESIRE. 

CULTIVATING EXISTING COMMUNITIES WITHIN 
RALEIGH AND OFFERING A VARIETY OF 
AFFORDABLE OPTIONS.

RALEIGH IS A HUB OF RESEARCH, INNOVATION, AND DESIGN, 
CREATING AN ENVIRONMENT THAT 
ENCOURAGES THESE VALUES.
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